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Race-based hair bias and discrimination remains a systemic problem in the workplace, disproportionately
impacting Black women. Legislation like the CROWN Act provides legal protection against discrimination based on
hair texture and protective styles such as braids, locs, twists, and knots. While legal protection exists in some states,

there is still work to be done.
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Visit Dove.com/LinkedIn to sigh the CROWN Act petition and access free learning courses that support a more

equitable work environment. #BlackHairlsProfessional

The 2023 CROWN Research Study surveyed 2,990 female identifying respondents in the US ages 25-64 (1,039 Black, 1,028 Hispanic, 1,064 White) between December 2022 and
January 2023. All respondents were employed part or full time at the time of the study. The research was conducted on behalf of Dove by JOY Collective and Modulize,
both specializing in marketing, data and analytics for polycultural communities.



